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ABSTRAK 

Nama   : Ratih Septia Giri 

NIM   : 0110114013 

Program Studi  : Sistem Informasi 

Judul Tugas Akhir : Implementasi Customer Relationship Management  

Menggunakan SugarCRM di Bagian Pemasaran STT Terpadu 

Nurul Fikri 

Customer Relationship Management (CRM) adalah sebuah pendekatan untuk menjalin 

hubungan atau interaksi antara perusahaan dengan pelanggan saat ini dan masa depan. 

Kegiatan ini dapat menggunakan teknologi untuk mengatur, mengotomatisasi, dan 

sinkronisasi penjualan, pemasaran, layanan pelanggan, dan dukungan teknis. Penelitian 

ini bertujuan untuk mengimplementasikan Customer Relationship Management 

menggunakan SugarCRM di bagian pemasaran STT Terpadu Nurul Fikri, mengetahui 

proses kerja bagian pemasaran STT Terpadu Nurul Fikri sebelum 

mengimplementasikan Customer Relationship Management menggunakan SugarCRM 

dan merekomendasikan cara kerja setelah implementasi di bagian pemasaran STT 

Terpadu Nurul Fikri. Tahapan dalam penelitian ini adalah studi pendahuluan, analisis 

dan perancangan, implementasi, uji coba, dan penarikan kesimpulan. Hasil dari 

penelitian ini adalah Customer Relationship Management dapat diimplementasikan di 

bagian Pemasaran STT Terpadu Nurul Fikri menggunakan SugarCRM dengan media 

komunikasi Email. Proses kerja bagian Kemahasiswaan sebelum implementasi CRM 

berhasil dirumuskan dan beberapa rekomendasi cara kerja setelah proses implementasi 

disusun. 

 

 

Kata kunci: Pemasaran, Customer Relationship Management, SugarCRM, STT 

Terpadu Nurul Fikri 
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ABSTRACT 

Name   : Ratih Septia Giri 

NIM   : 0110114013 

Majors   : Information System 

Title : Implementation of Customer Relationship Management Using 

SugarCRM in Marketing Division of  STT Terpadu Nurul Fikri 

 

Customer Relationship Management (CRM) is an approach to establishing 

relationships or interactions between companies with current and future customers. 

These activities can use technology to organize, automate, and sync sales, marketing, 

customer service, and technical support. This study aims to implement Customer 

Relationship Management using SugarCRM in the marketing devision of STT Terpadu 

Nurul Fikri, knowing the working process of marketing of STT Terpadu Nurul Fikri 

before implementing Customer Relationship Management using SugarCRM and 

recommending work after implementation in the marketing of STT Terpadu Nurul 

Fikri. Stages in this study are preliminary studies, analysis and design, implementation, 

trial and withdrawal conclusions. The result of this research is Customer Relationship 

Management can be implemented in the marketing of STT Terpadu Nurul Fikri using 

SugarCRM with Email communication media, work process of Student Affairs section 

before CRM implementation successfully formulated and some recommendation work 

after implementation process is arranged. 

 

Keywords: Marketing, Customer Relationship Management, SugarCRM, STT Terpadu 

Nurul Fikri 
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